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QUESTION 1

How are negative keywords different from other keywords? 

A. They can increase your costs 

B. They can only be used for ads on the Display Network 

C. They make your ad appear for search terms that you don\\'t want 

D. They prevent your ad from showing for search terms that you don\\'t want 

Correct Answer: D 

 

QUESTION 2

When creating a keyword list using broad match, why should you leave out misspellings and plural forms of keywords? 

A. AdWords can automatically include these variations for you 

B. Broad match only includes the exact words and phrases a user searches for 

C. AdWords only shows an ad for keywords with proper spelling and plural forms 

D. Your keyword list would be disapproved based on Google\\'s advertising policies 

Correct Answer: A 

 

QUESTION 3

What should an advertiser use to organize ad groups? 

A. Common themes 

B. Maximum cost-per-click (CPC) 

C. Number of words per keyword 

D. Location targeting 

Correct Answer: A 

 

QUESTION 4

Quality Score is calculated as a measure of: 

A. Relevance to a user\\'s search. 

B. Frequency of a queried keyword. 



C. Proper grammar in an ad text. 

D. Maximum cost-per-click (CPC) bid. 

Correct Answer: A 

 

QUESTION 5

An advertiser who appears prominently in natural Google search results should consider also running paid Google ads
to: 

A. Control keyword and ad text selection for paid ads. 

B. Guarantee that the paid ads will appear on the first page of results. 

C. Ensure their site is frequently evaluated by Google. 

D. Control of the snippet found in the natural search listings. 

Correct Answer: A 

 

QUESTION 6

Advertisers should use Google Website Optimizer when: 

A. Their landing pages generate error messages. 

B. Their web pages are not generating the desired conversion results. 

C. The number of impressions for their website has decreased. 

D. The number of clicks to their websites has decreased. 

Correct Answer: B 

 

QUESTION 7

Higher Quality Scores typically lead to: 

A. Faster delivery of daily budget. 

B. Less overall impressions. 

C. Higher costs and lower ad positions. 

D. Lower costs and better ad positions. 

Correct Answer: D 

 



QUESTION 8

Which is a factor that Google uses to target ads to users based on physical location? 

A. Language preferences 

B. Telephone number 

C. Operating system 

D. Internet Protocol (IP) address 

Correct Answer: D 

 

QUESTION 9

Your ad can show to a potential customer when your targeted language matches: 

A. the customer\\'s operating system language 

B. the customer\\'s Google interface language setting 

C. the language of websites a user visits most often 

D. the customer\\'s browser setting 

Correct Answer: B 

 

QUESTION 10

Quality Score and Ad Rank are calculated: 

A. Every time you change your CPCs within your account. 

B. Every time someone does a search that triggers your ad. 

C. A few times a day, based on your ad scheduling settings. 

D. Every time your ad is eligible to serve on a Display Network page. 

Correct Answer: B 

 

QUESTION 11

Which is a benefit of AdWords for search marketing? 

A. Collect contact information automatically from potential customers. 

B. Understand how customers navigate websites. 

C. Acquire potential qualified customers. 



D. Increase position in organic search results. 

Correct Answer: C 

 

QUESTION 12

When setting up a Search Network campaign for a client, you want her ad to get as many clicks as possible within her
budget. Which bid strategy should you use to achieve this goal? 

A. Cost-per-thousand impressions (CPM) 

B. Cost-per-acquisition (CPA) 

C. Maximize Clicks 

D. Manual cost-per-click (CPC) 

Correct Answer: C 
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