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QUESTION 1

A customer information storehouse enables 

A. retailers to decelerate customer returns. 

B. create a consistent brand image. 

C. provide a seamless experience for customers. 

D. integrate the supply chain. 

E. reduce shipping charges and sales tax. 

Correct Answer: C 

 

QUESTION 2

Pluto Corp., a car manufacturer, visits several independent blogs and forums and monitors customer reactions and
opinions relating to its cars. Moreover, Pluto also engages with customers directly under fake names in order to obtain
valuable direct insights. Which of the following qualitative research techniques is the company using in this scenario? 

A. observation 

B. Focus groups 

C. Social media 

D. Scanner method 

E. in-depth interview 

Correct Answer: C 

 

QUESTION 3

Forever Quilting is a company that designs and distributes quilting kits. The kits are priced at $120 each. The costs of
the materials that go into each kit are $45. It costs $5 in labor to assemble a kit. The company has monthly expenses of
$1,200 for rent and insurance, $300 for heat and electricity, $600 for advertising in quilting magazines, and $3,500 for
the monthly salary of its owner. What is the break-even point for Forever Quilting? 

A. 50 

B. 60 

C. 70 

D. 80 

E. 90 



Correct Answer: D 

 

QUESTION 4

Which of the following is a source of internal information ? 

A. Books and magazines 

B. A person\\'s knowledge 

C. Friends and family 

D. Financial reports 

E. Consumer reports 

Correct Answer: B 

 

QUESTION 5

Calculate the return on marketing investment of a campaign that costs $10,000 and delivers $45,000 in incremental net
profit. 

A. 1.5 

B. 2 

C. 2.5 

D. 3.5 

E. 4 

Correct Answer: D 

 

QUESTION 6

Patisserrita is a family-owned chain of bakeries in the Northtown region. The chain sells luxury desserts and pastries
that are priced at a permium. Bianca, one of the owners of the business, is considering expanding the business using a 

market penetration strategy. 

Which of the following will she do? 

A. Bianca opens a franchise in a neighboring city. 

B. Bianca introduces strategies to target her competitors\\' customers. 

C. Bianca creates sugar-free and gluten-free products to cater to health-conscious consumers. 

D. Bianca begins developing a line of kitchenware for pastry chefs. 



E. Bianca opens a fast-food outlet in a neighboring city. 

Correct Answer: B 

 

QUESTION 7

Venus Inc., an American firm, enters into the Chinese market in association with its local partner, Xy Inc. According to
the terms of the contract, the firms agreed to share profits and control, and also pool resources. Moreover, the firms also
agreed to share financial burdens as well. This scenario is an example of _____. 

A. Direct exporting 

B. Direct investment 

C. Joint venture 

D. Licensing 

E. Franchising 

Correct Answer: C 

 

QUESTION 8

Which of the following is the function of programs and PSA\\'s in the PR context? 

A. They support cause-related marketing efforts. 

B. They give the required financial data to investors and other outsiders. 

C. They generate news coverage of an organizations activities or products. 

D. They inform various constituencies about the activities of an organization. 

E. They highlight specific areas of expertise. 

Correct Answer: A 

 

QUESTION 9

Firms are most likely to use reminder advertising during the _____stage of the product lifecycle. 

A. introduction 

B. growth 

C. maturity 

D. extinction 

E. re-introduction 



Correct Answer: C 

 

QUESTION 10

In a distribution center, getting merchandise floor-ready means _____. 

A. packaging merchandise that will be stored in the distribution center. 

B. preparing merchandise to be placed on the selling floor. 

C. sending merchandise from the unloading dock at which it was received to the loading dock for the truck going to the
specific store. 

D. going through the goods upon receipt to make sure they arrived undamaged and that the merchandise ordered was
the merchandise received. 

E. recording the receipt of merchandise as it arrives at a distribution center. 

Correct Answer: B 

 

QUESTION 11

Hanna is buying a wedding dress and chooses one that is beyond her budget. However, she notices that the dress fits
her well and comes with a money-back guarantee. Despite the higher cost, she decides to purchase the dress due to
the trade-off between cost and perceived value. In this scenario Hanna is exhibiting the _____ rule. 

A. compensatory decision 

B. multi-attribute 

C. noncompensatory 

D. conversion 

E. weightage 

Correct Answer: A 

 

QUESTION 12

In a(n) _____ search for information , a buyer examines his or her own memory and knowledge about a product or
service, gathered through past experiences. 

A. external 

B. perceived 

C. informed 

D. generic 



E. internal 

Correct Answer: E 
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